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Disclaimer & Transparency Notice At MattMakesMoney.com, we strive to provide accurate, helpful,
and up-to-date information based on our own experience and insights. However, we cannot
guarantee that you will earn money by using the strategies, tools, or content shared in our
training materials, software, or videos. The truth is, results vary widely. Some individuals see
great success, while others see little to no results—often due to a lack of consistent action.
Success depends entirely on your effort, consistency, and ability to apply what you learn. We do
not make any promises or guarantees about future earnings, nor do we provide legal, tax,
medical, or financial advice. Any figures or projections mentioned on this site or in our content
are estimates only and should not be considered typical or guaranteed outcomes. They are for
illustrative purposes only. This is a training resource, not a business opportunity or income
guarantee. Please use discretion when implementing strategies or marketing online. For legal
matters, always consult with a licensed professional. At the end of the day, building something
that works takes work. If you’re willing to show up and put in the effort, I'll do my best to support
you with the tools and training that helped me.



The Secret to Getting More Business Online Isn't What
You Think

Lots of people say you need more traffic to grow your business. That means attracting more
visitors to your website or page. But here’s what really matters:

You don’t just need more people. You need the right people — ones who are
looking for exactly what you offer, right when they need it.

Even more important? You have to know where your traffic comes from. If your primary
source of traffic disappears, your business could struggle overnight.

Too many businesses post random content online, hoping it will work. They use Al to write blogs
without considering what people truly want. Then they wonder why no one buys.

Quick Tips:

e Use the same words your customers type into search engines
e Use Al to help you, but don’t let it do all the work
e Write content that’s clear, useful, and answers real questions

Case Study: How One Business Owner Turned It Around

The Problem:

This client came to me in a tough spot:

He had no idea where his traffic was coming from — or if it was even working.

He was spending over $ 60 per click on paid ads, racking up thousands of dollars
each month.

He didn’t know his conversion rate — his agency wasn’t sharing any clear data.

He hired someone to create content and build backlinks... but it ended up hurting his
rankings, not helping.



What We Did:

We stripped things down and focused on what actually moves the needle:

e Removed low-quality content and replaced it with pages that actually helped real
visitors.
Focused on foundational SEO: keyword targeting, page structure, and internal linking.
Launched a simple but serious social media strategy to drive engagement and local
visibility.

e Rebuilt trust signals — adding fresh Google Maps photos, getting real customer
reviews, and optimizing his local listings.

e Repositioned the brand with clear messaging and better service targeting so it stood
out from the competition.

The Results:

e Traffic doubled within months.
e Calls and leads tripled.
e The business stabilized—and then began growing again.

Sometimes the fix isn’t anything fancy...
It might take a little extra time to go through things to make sure it’s right...

But if Google or the search engines repay you via better quality traffic + higher converting
leads, then it's worth the time it takes.

Remember: It's about getting the fundamentals right — and actually helping people find
what they need.



Small Exercise
Use this comparison to connect search intent with the services. It's simple, and should be

obvious, but if you have this wrong on the site or anything a potential customer sees they will be
confused and will click away...

Match Searches to What You Offer

What They Search For What They Might Need
kitchen sink won't drain Plumber
best toothpaste for bleeding gums Dentist / Crest product
low water pressure in shower Plumbing help
how to tie a tie Blog or video tutorial
gum detoxify Toothpaste for gum health
DIY mold removal Mold cleanup service or products
roof leaking near chimney Roofing repair
can't sleep through the night Sleep coach / supplement
tooth pain when biting down Dentist for emergency care

how to build a budget in Excel Financial coach or online course



Al, Search, and the Future of SEO

It used to take weeks or months to write and optimize content that could rank in search.

Today? Al tools like ChatGPT and Gemini make content creation fast and accessible to
everyone. Which means...

Want proof? Scroll through Instagram, TikTok, Youtube right now and tell me how
many Al channels you find within 5 minutes. | bet you can’t spot them all ;-)

Fighting Spam
Google’s algorithm is fighting back. It now looks deeper at content, asking:

e Does this align with the searcher’s actual intent?
e Does it provide real, helpful value?

e Would a human think this content is trustworthy and worth reading?

If the answer is no, your content gets buried.

What To Do

To do well in search, your content needs to:

e Match what the person wants
e Be clear and easy to understand
e Share your knowledge in a helpful way

Create content that is genuine, answers a genuine question, and provides the user with
what they came for.

That's why | said in the video:
"Spray and pray doesn’'t work long term."

The goal is and should always be to provide value. If you aren’t sure how, make sure to
watch the video included in this guide to the end.



What Most Businesses Get Wrong

Many business owners try to show up for simple, broad searches like:

"dentist"

"plumber"
"marketing agency"
“‘mechanic”

The problem? These words are:

e Very competitive
e Taken over by big websites and ads
e Expensive to advertise on
e Compare the image below, which shows advertising costs per click, and
see for yourself.

Top of page Top of page
I:I Keyword (by relevance) Avg. monthly searches bid (high bid (low
range) range)
D plumber 100K - 1M $69.74 $14.20
[:' toilet wont drain 100 - 1K $26.51 $2.72
Keyword ideas
D plumbers near me 1M - 10M $73.14 $11.65
D emergency plumber near me 10K - 100K $90.83 $17.86
D emergency plumber 10K - 100K $92.48 $24.00
[J  plumbing services near me 10K - 100K $75.00 $14.22
[J 24 hour plumber near me 10K = 100K $80.00 $15.48
El plumbing companies near me 10K - 100K $68.35 $12.28
[  local plumbers 10K - 100K $70.00 $12.88
[J  cheap plumbers near me 10K - 100K $55.00 $9.54

OBVIOUS VS NON-OBVIOUS TERMS

D Keyword (by relevance) Avg. monthly searches Tapb?df Fhalg: Top boifdp(laog; Threecr:ao:gt: Competitic
range) range)

[  mytoilet won t unblock 10-100 - - 0% —

[ fixed today plumbing 10-100 - - -100% -

[  home depot pipes 1K - 10K $0.15 $0.03 0% High

[0 greypipe 100 - 1K - - 0% Medium

[ toilet won t drain at all 10-100 - - 0%  Medium

[C] toilet and bath won t drain 10-100 - - -100%  —

[ accidentally put liquid plumber in toilet 10-100 - - 0% Low

[0 toiletubend 100 - 1K - - +900%  Low

[ firstfix plumbing 10 - 100 - - 0% Low

[J toiletwon t flush and plunger doesn t work 10- 100 - - 100% -

[ toilets in house won t drain 10-100 - - 0%  High




For the record that means that if you're the plumber, you’re paying somewhere between
$26-$92 PER CLICK!

And that doesn’t even mean that they’re going to use your services! They just clicked on the ad!

Instead, target long-tail, high-intent search phrases like:

“Toilet wont drain at all”

"kitchen sink won’t drain”

"how to fix low water pressure in shower"
"best toothpaste for bleeding gums"

These are real searches, from real people, with real problems.
They also happen to be a lot cheaper to buy for paid ads...
...And the businesses that solve those problems get the business!

You can run these searches yourself in Google and check the autocomplete for ideas.

Google

drain won't X & @ & AMode

drain won't unclog

drain won't unclog with snake
drain won't unclog with drano
drain won't stay open

drain won't pop up

drain won't open

drain won't drain

drain won't drain after drano
drain won't come out of tub

drain won't come out of sink




Search Is Changing — Fast

People used to click through pages of search results. Not anymore. Today, they want quick
answers.

And they’re getting those answers from:

e Google Al Overviews
e ChatGPT (which uses real websites to answer)
e Perplexity.ai (a smart search tool that mixes Al and facts)

These tools still need good content, and that could be yours.
However, it is also leading to a reduction in click rate in the organic results below...

Even more reason why you need to craft compelling and helpful content!

GO gle bad cough X & @ Q a

Al Mode  All Images  Videos News  Shortvideos Forums  More ~ Tools ~
— Al Overviews offer a chance to show up at the top...

but organic results are pushed down
/S Search Labs | Al Overview

A "bad cough" can be caused by a variety of factors, ranging from
irritations to more serious underlying conditions. If your cough lasts
a few weeks, or is accompanied by other concerning symptoms like fev
shortness of breath, or coughing up blood, it's important to seek medical
advice. @

Cough Relief: How to Get Rid of a Bad
Cough - WebMD

Dec 22, 2024 — Antihistamines. These
icines block histamine, a substance.

@ webmD

Chronic cough - Symptoms and causes -
ayo Clinic

Al Overviews are capturing the low-hanging fruit that can be easily replaced by a simple answer.

Here's a more detailed look at the potential causes and when to be concerned:

Common Causes of Cough:

But you should not get discouraged by Al Overviews...you can get yourself referenced in
there if you can stick out!

If you craft helpful content that the overview can’t help with — you have yourself a winner. In
fact, if you started looking up specific repairs for specific products, you have a much better
chance of ranking a blog post or a YouTube tutorial than seeing an Al Overview.



Proof This Works
I've built multiple sites using this strategy...
One solid piece of content can pull hundreds of monthly visits, without paying a dime in ads...

Do that across a dozen well-targeted keywords and you've got consistent, warm, converting
traffic flowing to your offer!

Below is an example of a user on one of my sites...

Notice where the traffic came from... ChatGPT!

. Active (1-2/2) ‘BN W ..
ssnimgm mm

hat: could-peel-paint/?utm_source

B E visios -y e . S » e chstgpioom 00:10:57

no referrer @O® 00:01:43

Now more than ever is your chance not to just get traffic from the usual suspects, but from the
Al tools themselves too!

Now imagine you had 25 or 30 of these pages...
You'd have a steady flow of visitors, without paying for ads...
This strategy:

e Saves money
e Builds trust with visitors
e Gets you found by people looking for what you do

And it continues to work for you month after month - day in & day out...



Big Brands Use This, Too
I’'m sure you've heard of Crest toothpaste...

They’re doing this exact same strategy!

Crest Example

Crest doesn't fight for the obvious “toothpaste” keywords. Besides once they dominate
“toothpaste” how many variations of toothpaste can you really rank for?

Instead... Crest goes after:

e "gum detoxify"
e "gingivitis treatment at home"

e "best toothpaste for bleeding gums"

Why? Because people searching for these problems!!!!
Problems + Solution = Sale
Crest is targeting people with things they are ready to buy.

If you want to prove this for yourself, take note next time you're at Target, Walmart, CVS and
look at the toothpaste aisle...

You'll notice about 100 different toothpaste products that touch on all of these common
problems people have!

There’s a toothpaste for whitening, sensitive teeth, kids, detoxifying, gingivitis, and more...

Whitening Treatments Toothpaste Mouthwash Products Learn About Us

Shop by Needs

All Toothpastes A varie ties th at

All Toothpastes

| L o aot demand

Gum Health
Kids e
Porere) B— »
e ) o 10 i
Sensitivity Relief 2 K2
Teeth Whitenin o\ P o
9 i Pore E i l E 5 bt p - I-..’:J

Braces Care -
Jokkk: 4279 Yok k kA 46 (%) 00(0) ek kek 50 (1)
Crest 3DWhite Brilliance Oral-B + Crest Gum & Sensitivity Crest + Oral-B Gum Care Bundle Oral-B + Crest Brilliance
Whitening Toothpaste, Blast Bundle, Black Whitening Bundle, Ultimate White

Where To Buy Where To Buy Where To Buy Where To Buy




Point is...
You can do the same thing. Whether you're a:

Lawyer

Dentist

Chiropractor

Roofer

Coach

Local service business
Plumber

Med Spa

Doctor

Don’t aim for broad terms like "coach" or "lawyer." Go after the real questions people ask:

"how to stop procrastinating on my goals"
"how to get rid of back pain at night"
"why do my gums bleed after brushing”
“My back hurts”

“Can’t sleep”

And if you really want to start hammering the higher ticket sales...
If you’re a dentist offering veneers, whitening services, and implants...

You can start driving those sales home with the right strategy!

Find their problem. Offer the answer. Earn their trust.



The Most Important Thing: Be Helpful

Posting content is easy. Making it good is harder...

This is why you must be extremely cautious with Al-generated content...
Al content can be effective, but it needs to be helpful and of high quality.
People and search engines are picky now. They want:

e Answers that are clear
e Help that solves a real problem
e Posts that feel real and human

You don’t need 100 posts. You need a few that truly help.
If you want to:

e Spend less on ads
e Get more search traffic
e Be found by people and Al tools

Then stop guessing. Start solving.



Final Thought: Real Value Wins

There’s more noise than ever online. Al has made content creation easy, but it hasn’t made
good content common.

The businesses that win are those that continue to create real value.

Your job is to:

e Understand how search intent works
e Match that with content that helps

e Be visible where your audience is actually looking (Google, ChatGPT, Perplexity)



Want One-On-One Assistance?

To request a strategy call...

| don’t accept everyone...
In fact, | sometimes turn people down...

Send me your business name...
The website, if you have one...

Anything relevant...

And if you’re a good fit...
We'll do a call.

Click Here To Request A Strategy Call

To: Jason He - > O To: Dennis=  m O ®
Game-Changer flor Growing My removed a monster islantis tree on

OnlinelPressace! w 88th street today, across the

| found Matt's page while looking street from dWight school

for ways to boost my business . )

online, and after a coaching call tree was split in middle about to

with him, | was blown away by how fall on 6 story brown stone

much | had been missing. He

broke down exactly how to use

Google to increaseyvisibility and THATS WHAT IM TALKING |

monetize my content in a way that ABOUT!

was easy to understand and

immediately actionable. His

insights have already made a huge

impact, and | can't recommend 12 man crew, starting at 7am, N

him enough to anyone serious dismantling tree with 2 tree

about growing their online 5

] climbers, huge ground crew
removing tree in small increments
through ground floor apartment

I have to look again

. To: Wend:
Let me see which it was ¢ Y )

I think this blue was closest

are you somewhere between all of those tans

And then the whites and blacks as general whatever's letters
and what not

And THANK YOU Times 100000000000"!!!

Some of the creative FYI feel free to make changes

This is great!

Thank you so mucht

Click Here To Request A Strategy Call
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Your Free Video Training

Watch the FREE video training | mentioned in the clip.
It walks you through:

e What search intent is (and how to find it)

e How to use Al tools the right way

e How to rank in traditional AND Al search engines

e And how to build a strategy that makes sense, whether or not you even have a website
yet.

This PDF showed you the strategy. The video shows you how to use it. Click to watch me walk
through it live, step-by-step.

@ Click here to watch the full training



https://mattmakesmoney.com/ad-video-training/
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